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MY PROFILE 

Volker Max Meyer is a Lead User Experience Designer from Berlin. 
I`m specialized in designing digital products for a connected and 
fast changing world. 

Area of expertise: 
User experience design, service design, design thinking, lean ux, 
human-centered design, consumer focused innovation, concept 
prototyping, user research



I WORKED AS… 

/ Screen Designer  
/ Interaction Designer 
/ Service Design Consultant 
/ User Experience Designer 

> Over 10 years experience in the digital filed 
> Extensive skills and knowledge of tools and methods 
> Deep understanding for all stages from product ideation, 

conception through to production



I WORKED FOR… 

Brands: 
Hyundai, Payback, Deutsche Bank, Tank & Rast, Volkswagen, 
Stage Entertainment,Nivea, WWF, Land Rover, Raumfeld, Allianz 

Start-ups, grown-ups & large companies: 
Paypal, Allyouneed, Funanga (Cash to Code), Qype (Now yelp), 
Telekom, T-Labs, Billmill, Iversity 

> Broad experience in building lovable and useful products 
> Practical knowledge in all kinds of projects, ranging form mobile 

applications to platforms to multichannel services 



I WORKED IN… 
/ Start-ups  
/ Grown-ups 
/ Design agencies 
/ Innovation labs 
/ Mobile agencies 

> Used to different work cultures & processes 
> Experience in leading project and design teams 
> Profound in transforming ideas into tangible, actionable and 

viable solutions 



MY PORTFOLIO – SELECTED WORKS



≥ 6 Project Examples 

KIWI 
HYUNDAI CARS 
E-CAR SHARING SERVICE 
SOUNDCLOUD 
QYPE 
1&1 SMARTDRIVE



Task: 
Lead, coordinate and oversee all design activities (2015 – 2016) 
Role:  
Director User Experience @ KIWI.KI GmbH 
Responsibilities: 
Define and shape internal processes to enhance the workflow and quality, lead small 
design team, drive user research, define product requirements and create lightweight 
product specification within an agile development, art direction and supervising for all 
customer facing user interfaces, create prototypes, screen design 
Activities: 
User testings, design sprints, product discovery, in-house trainings, design sessions

≥ 

KIWI



Studium:  
Interface Design

KIWI is a IoT start-up for door access management from Berlin with an international team  
of 70 people from 19 countries. 

The company provides a secure and hands-free access for large multi-tenant buildings. 
With KIWI, residents can unlock comfortably entrance doors with a transponder in their 
pocket or the mobile app.  

Service providers – like DHL or waste management companies – gain work efficiencies in 
their access management with the KIWI service.

About KIWI



Release(s)MLP 
Defined concept & 

screen design 

MVP 
Basic concept & 
screen design

Concept prototype 
Click prototype, 
design moods

DEVELOPMENT &  
ONGOING SPECIFICATION 

PRODUCT 
EXECUTION

PRODUCT  
DEFINITION

EXPLORATION & 
IDEATION

RESEARCH &  
ANALYSIS

Projekt kick off

TOOLS

EXPERIMENTING, PROTOTYPING & USER TESTING

Text Scribbles Wireframes Design (Animation + Interaction) & User stories

Keynote

zeplin, JIRA, confluence

Sketch

InVision

Principle or After Effects

Make

ShowLearn

Implement a design process and toolchain for KIWI



“Empathy is the key  
to meaningful“ 

RESIDENT

HELGA SCEPTIC BUT A GOLDIEABOUT

BEHAVIORS & BELIEFS
REGULAR DAILY LIFEIS WILLING TO SPEND MONEY, BUT IT MUST BE LOW PRICED

GOES SHOPPING REGULARLY AT EDEKA

IS SCARED BECAUSE SHE DOESN’T UNDERSTAND NEW TECHNOLOGY

LOVES THE SIMPLICITY OF THE iPAD

NEEDS & GOALS
HAS DIFFICULTY OPENING DOORS

HIGH NEED FOR SECURITYSEEKS DAILY EASETHINGS MUST BE AS SIMPLE AS THE iPAD

67 YEARS OLDLIVES IN BERLIN, WILMERSDORF
RETIRED, FORMER OFFICE CLERK

LIVES ALONE, HAS 2 CHILDREN & 4 GRANDCHILDREN

BEEN LIVING IN THE SAME APPARTMENT FOR 40 YEARS; BUILT IN THE 50s

GOT A TABLET FROM HER DAUGHTERCORE CHARACTERISTICS
TECH SAVY

SECURITY NEEDSEDUCATION
PHYSICAL STATEPROPERTY QUALITY

RESIDENT

GISELA 
ACTIVE AND HANDICAPPED

ABOUT
BEHAVIORS & BELIEFS

IS ACTIVE AND SELF DETERMINED
QUITE SOCIAL, SHE LIKES TO TRAVEL AROUND THE WORLDUSES TECHNOLOGY AT WORK BUT ISN’T INTERESTED IN IT AT ALL

NEEDS & GOALS
WANTS TO OPEN THE ENTRANCE DOOR EASILY
SHE NEEDS SUPPORT TO OPEN THE ENTRANCE FAST
NEEDS THINGS THAT SIMPLIFY HER EVERYDAY LIFE

42 YEARS OLD
LIVES IN BERLIN, PRENZLAUER BERG
WORKS AS A TEACHER & IS HANDICAPPED
SINGLE, HAS NO CHILDEN
BEEN LIVING IN A RENOVATED FLAT FOR 3 YEARSOWNS A SMARTPHONE & A COMPUTER

CORE CHARACTERISTICS
TECH SAVY
SECURITY NEEDS
EDUCATION
PHYSICAL STATE
PROPERTY QUALITY

SØREN 

THE DIGITAL URBAN TREND FOLLOWER

RESIDENT

ABOUT

BEHAVIORS & BELIEFS

TREND FOLLOWER

EASYGOING AND OPEN MINDED TECH USER

VERY SOCIAL, HAS FRIENDS ALL OVER THE WORLD

UNSTEADY LIFESTYLE

MAKES EVERYTHING DIGITAL

NEEDS & GOALS

MANY PEOPLE ARE GOING IN & OUT OF HIS FLAT

FROM TIME TO TIME HE RENTS HIS ROOM ON AIRBNB

LIKES TO SHOW HIS LIFESTYLE GADGETS

WANTS TO BE RECOGNISED AS TRENDSETTER

COOL IS MORE IMPORTANT THAN TOP QUALITY

21 YEARS OLD

LIVES IN HAMBURG, BORN IN SWEDEN

IS STUDYING IN GERMANY

WORKS PART TIME IN A COFFEE SHOP

SINGLE, LIVES IN A SHARED FLAT

HAS AN ANDROID SMARTPHONE & A MACBOOK AIR LAPTOP

CORE CHARACTERISTICS

TECH SAVY

SECURITY NEEDS

EDUCATION

PHYSICAL STATE

PROPERTY QUALITY

RESIDENT

BERND 

THE OPENMINDED FAMILY GUY

ABOUT

BEHAVIORS & BELIEFS

BELIEVES THAT TECHNICAL PROGRESS EASES THE LIFE OF PEOPLE

HE TALKS ABOUT NEW TECHNOLOGY GADGETS WITH HIS SON, PAUL

HE’S OPEN MINDED BUT DOESN’T HAS TO FOLLOW ALL THE TRENDS

WELL STRUCTURED DAILY ROUTINE, BALANCES WORK & FAMILY

WILLING TO SPEND MONEY ON WELL DESIGNED, EXCLUSIVE THINGS

WANTS TO UNDERSTAND HOW THINGS WORK TECHNICALLY

NEEDS & GOALS

IT’S IMPORTANG THAT HIS KIDS CAN ENTER THE FLAT EASILY

THE SERVICE MUST BE SECURE

EXPECTS GERMAN ENGINEERING ( G
OOD QUALITY )

HE DOES LARGE PURCHASES ON SATURDAYS BY CAR

49 YEARS OLD

LIVES IN BERLIN, CHARLOTTENBURG

WORKS AS AN ENGINEER

MARRIED WITH 2 CHILDREN ( P
AUL 14, SOPHIA 6 )

OWNS HIS APPARTMENT

OWNS AN IPHONE AND A TABLET FOR HOME; HE USES WINDOWS AT WORK

CORE CHARACTERISTICS

TECH SAVY

SECURITY NEEDS

EDUCATION

PHYSICAL STATE

PROPERTY QUALITY

Building empathy with personas



TEUFEL RAUMFELD

Conducting a design sprint for KIWI app



TEUFEL RAUMFELD

Project lead for the first native KIWI App



TEUFEL RAUMFELD

Concept and design supervision for Installers app



Concept lead and design supervision for order process



≥ 

HYUNDAI CARS

Task: 
Concept for dedicated mobile platform (2015) 
Role: 
Lead User Experience Designer @ SinnerSchrader Mobile 
Responsibilities: 
Lead a team of 4 designers, oversee project from start to finish, alignment with  
client and internal stakeholders 
Activities: 
User research, daily design stand up, content screening, critique sessions



Mobile use case – Insights via user researchMOBILE USE CASE

... seeks information about cars
… wants information about Hyundai
… has a smartphone 1. Present full car range

2. Engage user in next steps
3. Provide service information

Potential customer

Source & insights

Mobile context

Mobile user

ObjectivesMobile
platform

… seeks service information
... wants to contact a dealer or partners
… has a smartphone

Customer

INFORMATION CRAZE

Situation
„I saw a Hyundai ad and want 
to know more about the car 
now!“

Mobile use case
∕  Mobile as second screen
∕  Closing information gap
∕  Quick and easy access to core
product information

REASSURANCE

Situation
„I want to buy a Hyundai and 
talk to my friends about it and 
want to show them the car I am 
going to buy.“

Mobile use case
∕  Mobile out of home (social 
situation)
∕  Learning the facts / identifi-
cation with car
∕  Crisp product presentation + 
high quality images

SPONTANEOUS CHECK

Situation
„My Hyundai came with a lot 
of bonus services. I want to 
quickly check the benefits I 
got.“

Mobile use case
∕  Mobile anywhere
∕  Look up benefits of owning a
Hyundai (e.g., 5 year warranty)
 ∕  CTA: Contact dealer
/ Help and assistance 
(e.g., accident)



Straightforward logic to drive interaction

SIMPLE LOGIC OF MOBILE PLATFORM

2ND: ACTION

1ST: 
ENGAGE WITH
HYUNDAI

Seite
8/95

Project
131104_hyu_mobile platform_dach_detailed_concept_15_vmm

SIMPLE LOGIC OF MOBILE PLATFORM

2ND: ACTION

1ST: 
ENGAGE WITH
HYUNDAI

Seite
8/95

Project
131104_hyu_mobile platform_dach_detailed_concept_15_vmm



NEWS

CARS

GALLERY

TEST DRIVE
DEALER

BROCHURE

INTERIOR

TECHNOLOGY/
SPECIFICATION

SAFETY
ACCESSORIES

VIDEOS

WALLPAPER

SED CARD

SERVICES

SERVICE
HOTLINE

FINANCING/
LEASING 

TUNING/
REMODELING

FLEET
5 YEAR 

WARRANTY

FAQ

BROCHURE/
TECHNICAL  

SPECIFICATION

CUSTOMER
MAGAZINE

TEST DRIVE

DEALER
WE STAND FOR

INNOVATIONS
ABOUT US

SPONSORING 
COOPERATION

TOP NEWS

NEWSLETTER

FACEBOOK
FAQ

FACTS

PICTURES

OFFERS/
PROMOTIONS

SPECIAL 
MODELS

NEW 
CARSUSED

CARS

HIGHLIGHTSVERSIONS
PRICES

EXTERIOR

5 YEAR 
WARRANTY

HYUNDAI UEFA
EUROPE

Content review of existing website

INFORMATIONAL CRAZE
POTENTIAL CUSTOMER

SPONTANEOUS CHECK
CUSTOMER

FACTUAL REASSURANCE
POTENTIAL CUSTOMER

HYUNDAI‘S
BUSINESS NEEDS

FAQ

TOP NEWS

CALL TO ACTION

CONTENT

MOBILE PLUS

HIGH INVOLVEMENT
POTENTIAL CUSTOMER



Modular design for Content Management System 

Carrier 12:34 PM

From 16.100* EUR 
From 119 EUR/month** finance

Dealer BrochureTest drive

Dynamic ride and handing
Outstanding fuel economy and safety
Cutting-edge technologies and features 

i30
First impressions built to last

HIGHLIGHTS

1. Greater Fuel Economy
Variety of engines from 1.4 MPI 
(gasoline) to U2 (diesel) economy.

2. Safety is Non-Negotiable
The 7-Airbags System covers 
every corner of the cabin while 
numbers of electronically-control-
led safety features keep you safe.

3. Features you can’t say no to
In i30, lots of high-technical fea-
tures and functions are available. 
Take the full advantage of them.

INTERIOR

CONVENIENCE

PERFORMANCE

SAFETY

EXTERIOR

HIGHLIGHTS

TRIM LEVELS

ACCESSORIES

1. Greater Fuel Economy
Variety of engines from 1.4 MPI 
(gasoline) to U2 (diesel) economy.
CONVENIENCE

INTERIOR

PERFORMANCE

SAFETY

EXTERIOR

HIGHLIGHTS

Please choose

TRIM LEVELS

ACCESSORIES

Carrier 12:34 PM

Send  to yourself

Save photo: Tap long on photo until a 
dialog opens.

Dynamic ride and handing
Outstanding fuel economy and safety
Cutting-edge technologies and features 

Email

2.1M1 Dropdown menu module

2.1.2 Sed card

Footer 0.2

Example layout based on existing modules

For good performance:
/ Restrict amount of images
/ Optimize quality of images for mobile

Swipe to left opens 2.1.1

Tap opens sed card 2.1.2.

Description text for car.

Call to action module, see 0.3.4.

Dropdown for chapter selection.
Tap opens overlay to select chapter.

When tilting the phone, image is shown 
from different angles (see 2.1t).

Display of selected chapter with 
/ Images
/ Text 
/ Interactive image (image toggles on tap)
/ Image + title

Display of chapter selection beneath 
each chapter (currently selected chap-
ter marked as active).
Tap opens selected chapter.

See 2.1M2 Car detail menu module

Dropdown for chapter selection.
Tap opens selected chapter 

below and closes overlay.
Currently selected chapter is 

marked as active.  

See B 2.1M1 Dropdown menu 
module

For every car a sed card (image) 
exists which can be 

shared via e-mail.
The sed card is opened as an 

overlay (fullscreen).

Tap opens native e-mail client 
with predefined e-mail text and 

image attached.

See share sed card module 

Tilt indicator

Tap closes overlay.



Live in Germany



≥ 

E-CAR SHARING 
SERVICE
Task: 
Human centered redesign of a electric car sharing service (2013) 
Role: 
Senior Service Designer @ Service Innovation Labs 
Responsibilities: 
Analyse real world situations and lead customer-insight interviews, design the complete 
customer experience, communicate and blueprint service concept   
Activities: 
User research, customers journey, service prototyping, workshops with experts



Extensive hands-on research



Experience map for finding pain points



Collecting ideas for solving pain points @ experience map



Concept wireframes for a possible solution



≥ 

SOUNDCLOUD

Task: 
Concepts for SoundCloud Android App (2012) 
Role: 
Interaction Designer for Mobile @ SoundCloud Ltd. 
Responsibilities: 
Be the driver for design within a full stack development team, design prototypes, test 
integration of new features, adapt Android design language to fit SoundCloud´s look and 
feel 
Activities: 
Concept prototyping, in house testing, create personas



Android app user tests to understand users and find usability issues



Reworked first time usage flow as wireframe and prototype



Designed concept explorations

Welcome / Onbording Music Expanded sound



Concept and design for new record feature



≥ 

QYPE

Task: 
First Windows Phone App for the location based service Qype (2011) 
Role:  
Lead User Experience Designer @ iconmobile  
Responsibilities:  
Adapt service for new platform, fine concept and specification for external development,  
support screen design, design QA 
Activities: 
Scope workshop, expert review with Microsoft 
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Home panorama specification for external development

nearby

show more

nearby
feed
requests
my bookmarks
my profile
my contacts
my badges

settings
logout

menu

Qype 
pizza, pub, the ivy...

your current location

Berlin, 
Methfesselstraße

highlights + feed quick check-in
recently visited

recommended places

show more

Premium place

Nearby places

e.g. Berlin, Methfesselstraße +/- 65m 

2.1 Places overview – List

Last 3 recently 
visited places,
in chronicle order

2.1 Places overview – List

3.1 Feed overview

4.1 Requests - Find

9.1 My bookmarks - List

5.1 My Profile - Info

6.1 My contacts - Overview 

7.1 My Badges (Overview)

10.1 Settings

Refresh 

bing maps view

Berlin, 
Methfesselstraße %

Highlights module

Check in

Review text Review text Review text 
Review text Review text Review text 
Review text Review text Review …

Voucher text or categoryplace

User name 
@ place name

User name 
@ place name

Place name
0,1 km
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Map module: Please see next page

Dialog box logout
(F.X Feedback dialog box)
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Show only places with vouchers in map: Off             On

Map modul

%

3

Filters:  None

Tap on indicators / icons -> Meta Filter page

Number of activated filters

%

bing maps view

Berlin, 
Methfesselstraße %

Current location: Place, Street
Tap opens  Search O.2 Search meta page

Static map:
Link to 2.2 Places – Map

Panel 1: Nearby Voucher with indicator and preview text

Panels 2 -3: Nearby check in Friends 

place

User name 
@ place name

User name 
@ place name

Place name
0,1 km

Voucher textVoucher offer text voucher

!"#$%&'()"(*'+,'-$+",./ $"(011",.".'23#("/

!"#$%&'405()"$ !"#$"/6'23#("

pic
Placename

Review text Review text Review text 
Review text Review text Review text 
Review text Review text Review text 

0,1 km

pic

Place name
0,1 km

pic

visited
friends 

place

Highlights module 

Panel 4: 
Nearest place review

Panels 5 -6:
Recommend or visited places (by friends)

place

Voucher textVoucher offer text voucher

!"#$%&'#()&(*
)$$+,**%-''.
(/"((,+
!)&,-''.
0''01,

pic
Placename

Review text Review text Review text 
Review text Review text Review text 
Review text Review text Review …

0,1 km

Highlights module (fallback)

Panel 1: Nearby Voucher with indicator and preview text

Panels 2 -3: Nearby places

Show Friend Finder Panel

Module specification for external development
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Flick / Swipe:  Quickly brush surface with fingertip

Tap: Briefly touch surface with fingertip



Final App for Windows Phone



≥ 

1&1 
SMARTDRIVE
Task: 
Concept for multichannel cloud storage service (2011) 
Role:  
User Experience Designer @ iconmobile 
Responsibilities: 
Market research, best practice analysis, define product requirements, fine concept and 
specification for development, information architecture, support screen design 
Activities: 
Benchmarking, product discovery, requirement workshop, wireframing



Main screen layout of web interface

      Navigation
01  Hauptnavigation
02  Sekundärnavigation
03  Subnavigation (Level 0) oder "Zurück" zur vorherigen Ebene
04  Breadcrumb Navigation

      Inhalte
05  Liste / Grid / Details
06  Aktionen / Optionen für Inhalte
07  Filter bzw. Ansichtsmöglichkeiten Inhalte
08  Wechsel der Listen- oder Gridansicht 

      Globale Funktionen
09  Verortung der übergeordneten globalen Funktionen

      Kontextinformationen
10  Kontextuelle Informationen
11  Anzeige Speicherplatz

Omnipräsente Elemente
12  Papierkorb

Weitere Elemente
13  Login Anzeige
14  Navigatorleiste
15  Logo

01 02

03

05

06 07 0809

10

11

12

13

14

15

04



Home screen as wireframe and specification

Sonstige Dateien   Nur Bilder Nur Musik Nur Videos

Navigatorleiste: Portal (Bsp. WEB.DE / GMX)

Platz für:
Banner (Marketing / 
Produktinformationen),
Shortcuts (wichtige Inhalte)

        Datei hochladen

        Freigaben verwalten

        Geräte verwalten

Papierkorb (0 Objekte) 
X

>Papierkorb ansehenObjekte zum Löschen hierher ziehen

Name Modifizierungsdatum Grösse

Alle

OptionenAlle auswählen

Ordner 1X TT.MM.JJJJ / SS:MM Uhr

Ordner 2X TT.MM.JJJJ / SS:MM Uhr

Ordner 3X TT.MM.JJJJ / SS:MM Uhr

Ordner 4X TT.MM.JJJJ / SS:MM Uhr

X Ordner 5 TT.MM.JJJJ / SS:MM Uhr

Ordner 6X TT.MM.JJJJ / SS:MM Uhr

TT.MM.JJJJ / SS:MM UhrDatei XY.xyz

TT.MM.JJJJ / SS:MM Uhr

TT.MM.JJJJ / SS:MM UhrDatei XY.xyz

TT.MM.JJJJ / SS:MM UhrDatei XY.xyz

TT.MM.JJJJ / SS:MM UhrDatei XY.xyz

x,x KB / MB / GB

x,x KB / MB / GB

x,x KB / MB / GB

x,x KB / MB / GB

x,x KB / MB / GB

x,x KB / MB / GB

x,x KB / MB / GB

TT.MM.JJJJ / SS:MM UhrDatei XY.xyz x,x KB / MB / GB

x,x KB / MB / GB

x,x KB / MB / GB

x,x KB / MB / GB

x,x KB / MB / GB

TT.MM.JJJJ / SS:MM UhrDatei XY.xyz

TT.MM.JJJJ / SS:MM UhrDatei XY.xyz

x,x KB / MB / GB

x,x KB / MB / GB

Magic OrdnerX

EinstellungenDaten Magic Sync HilfeLetzte AktionenSuchbegriff eingeben

Logo

Hallo Max Mustermann (max.muster@web.de) | Logout

Daten (23,2 GB) Frei (5 GB)

Speicher erweitern

Daten /

Ansicht: Chronologisch | Alphabetisch | Nach Ursprung / Ort

1

1

Anordnung der Icons erfolgt im Design (ff)

Indikatoren für alle Ordner

Ordner ist ein Freigabe-Ordner

Indikatoren für Sync-Ordner

Erfolgreich synchronisiert

Wird gerade synchronisiert

Synchronisation fehlgeschlagen

2

2

Platz für:
Banner (Marketing / 
Produktinformationen),
Shortcuts (wichtige Inhalte)



Wireframe and specification for indicators for iPhone app

Indikatoren

Foto-Thumbnail wird generiert

Datei wird geladen / hochgeladen

Carrier 10:15 PM

Hausordnung.pdf
02.09.2010  15:10 15 kb

Urlaubsbilder
02.03.2010  16:26

Urlaub_2010_001.jpg
02.03.2010  15:26 199 kb

EinstellungenFoto macheniPhone BilderAlle Daten

iPhone Bilder
02.03.2010  15:26

Alle Daten OptionenHome

Gelöschte Dateien
25 Objekte 3,2 GB

Foto 1.jpg synchronisiert.

Foto 1.jpg
08.03.2010  10:15

Foto 1.jpg

0 kb

Datei wurde synchronisiert

Fehler beim Laden Datei wurde nicht synchronisiert

Foto 1.jpg
08.03.2010  10:15 125 kb

Foto 1.jpg
08.03.2010  10:15 125 kb

Foto 1.jpg
08.03.2010  10:15 125 kb

Datei lokal (auf Device) vorhanden

Datei lokal (auf Device) und Remote vorhanden

Datei nur Remote vorhanden

1.0 Home

Carrier 10:15 PM

Alle Daten Magic Sync

AnleitungEinstellungen

iPhone Release 

0.5

Benutzter 
Speicher:

0 GB 2 GB

Foto machen

Indikatoren

Foto-Thumbnail wird generiert

Datei wird geladen / hochgeladen

Carrier 10:15 PM

Hausordnung.pdf
02.09.2010  15:10 15 kb

Urlaubsbilder
02.03.2010  16:26

Urlaub_2010_001.jpg
02.03.2010  15:26 199 kb

EinstellungenFoto macheniPhone BilderAlle Daten

iPhone Bilder
02.03.2010  15:26

Alle Daten OptionenHome

Gelöschte Dateien
25 Objekte 3,2 GB

Foto 1.jpg synchronisiert.

Foto 1.jpg
08.03.2010  10:15

Foto 1.jpg

0 kb

Datei wurde synchronisiert

Fehler beim Laden Datei wurde nicht synchronisiert

Foto 1.jpg
08.03.2010  10:15 125 kb

Foto 1.jpg
08.03.2010  10:15 125 kb

Foto 1.jpg
08.03.2010  10:15 125 kb

Datei lokal (auf Device) vorhanden

Datei lokal (auf Device) und Remote vorhanden

Datei nur Remote vorhanden



 Final multichannel cloud storage service



Thanks!

E-Mail: volker@organogram.net  
Phone: +49 (0)177 86 55 37 0


